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From the 
Editor

Brand reach Discover all that is 
wonderful about the British 
countryside with BBC 
Countryfi le Magazine. From 
new places to explore and 
thrilling wildlife to spot to 
fascinating rural heritage 
and insight into the world 
of the farmer, each issue 

helps you make the most of your time in the great 
outdoors. Award-winning photography brings 
every page to life and we employ the very best 
countryside writers: from Simon Barnes and Sara 
Maitland to Helen MacDonald and George Monbiot.

In addition, you’ll fi nd the very latest news from 
the Countryfi le presenters, such as John Craven, 
Ellie Harrison, Matt Baker and Adam Henson, as 
well as regular updates and in-depth opinion and 
analysis of rural issues, big and small.

For those interested in a more hands-on 
approach, we provide enticing recipes for great 
picnics or hearty winter feasts and regularly feature 
local food producers. You’ll also enjoy the detailed 
‘how to’ features for learning new pastimes and 
crafts, such as landscape painting, woodcarving and 
other traditional rural activities.  

In all, BBC Countryfi le Magazine offers a deep 
and inspiring understanding of the great British 
Countryside that you’ll fi nd hard to beat anywhere 
else.”

Fergus Collins,
editor@countryfi le.com

Circulation

43,879
Readership

224,000
Subscription

76%
Social media

33,630 
Facebook followers

58,200
Twitter followers

Website

102,000
Average unique users

300,000
Average monthly 

impressions

30,000
Newsletter subscribers

Mobile

55%
access the website 

www.countryfi le.com
on mobiles or tablets

Sources: ABC Jan–Dec 15, GB TGI 2016 Q1



About the reader

38% 
Own home outright

AVERAGE 

AGE
52
60% 
FEMALE 

22%57% 
Married/living 
as a couple

59% 
ABC1 22% 

AB

37% 
GRANDPARENTS

49% 
WORKING

39% RETIRED

Interests
TRAVEL

4 trips on average in the 
last 12 months

£1,548 average spend on 
holidays

75% have taken holidays in 
the last 12 months

PURSUITS
44% are interested in 

birdwatching

59% are keen walkers

57% are interested in 
cooking

43% enjoy gardening

 

CHARITY
64% donated to charity in 

the last 12 months

Average charity 
donation is £77

60% 
PARENTS

UNIVERSITY 
DEGREE
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A FEAST ON THE BEACH 

Genevieve is a keen outdoor cook who 
uses a tripod, with a barbecue grill hung 
over a fire pit – but she says a couple of 

disposable barbecues will do fine

 A good old bucket-and-spade 
day out on the beach is 
perhaps the quintessential 
British family ‘outing’, but 
if you extend the day into 

the evening with a barbecue it may 
just turn out to be the very best 
thing you do all summer. 

Cooking and eating outside creates 
lasting memories to treasure for 
years to come. Besides, food tastes 
better eaten in the fresh air. The 
sense of freedom and the break from 
your day-to-day routine makes eating 
al-fresco feel exciting and energising 
for kids and grown-ups alike.

Always check the safety rules 
before lighting a fire as each beach 
will have different regulations, but 
generally if it is contained and raised 
off the ground it is more likely to be 
allowed. On the subject of safety, 
obviously never leave a lit fire 
unattended – and if I were cooking 

End a long day at the seaside with delicious, easy barbecued food. It may  
be the best thing you do with your family this year, says Genevieve Taylor 

with young children around, I would 
use rocks or driftwood logs to create 
a generous circle around the fire that 
they would be warned not to cross. 

Be considerate of your beachside 
neighbours and 
try to light your 
fire downwind 
to prevent the 
inevitable 
smoke from 
being too 
irritating. 

About 30 minutes before I want to 
start cooking, I start a small fire in 
the base of my fire pit with a fire 
lighter and a few little pieces of 

kindling, to which I add charcoal to 
provide a good heat to cook on. Once 
the fire is burning well, I might add a 
few logs. Sending the children off to 
gather bits of driftwood is a good way 

of occupying 
them but be 
aware that 
foraged wood 
may be contain 
more water 
than ideal, so 
add it a stick or 

two at a time. As with a barbecue in 
the garden, you are ready to cook 
when the flames have died down and 
the coals are glowing white with heat.

These easy recipes are all 
prepared ahead of time in the 
comfort of your own kitchen and 
packed away in a cool box to keep 
fresh while you enjoy your day. 

Once the fire is lit and you’ve 
started cooking, people will start 
miraculously start gathering round 
you, drawn in by the wafts of 
delicious food grilling and the 
promise of comforting warmth from 
the coals. And one final tip – always 
take a bag of marshmallows with you. 
In my experience, it matters not a jot 
how great the feast before was – 
there’s always room for a few toasted 
marshmallows afterwards.

Photos: Jason Ingram

M A K E  A N D  D O

“EATING AL FRESCO 
IS ENERGISING AND 
EXCITING FOR ALL”
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LAZY DAYS

Rucksack No. 21 Small,
Fjällräven, £130.  Robust waxed 
fabric bag with leather straps 

and a pull-out seat pad.  
Stylish storage for your travels. 

+46 8 54518688 (Sweden), 
www.fjallraven.co.uk 

Tribeca throw,
National Trust shop, £60.  

Curl up in this attractive 
loose-weave blanket to keep off 

the evening chill. 80% acrylic 
and 20% wool. 120cm x 180cm. 
www.shop.nationaltrust.org.uk

Kimberley Table,
£54.99, Outwell.  Camping 

furniture sometimes looks 
clinical – but not this bamboo-
topped table, with folding legs. 

Just take care not to  
leave out for long in the rain.  

www.outwell.com/en/

Deck chair, Coleman, £59.99. 
Handsome folding chairs made 
of tough polyester fabric slung 
on a rather elegant aluminium 
frame. Comfortable for both 

dining and lounging.  
01275 845024,  

www.coleman.eu/UK

Barbados Tent, Cabanon, 1,107 euros. 
This tough, good-looking tent is a pleasure to spend 
time in. The cotton fabric is waterproof and, unlike 

sweltering polyester tents, keeps you cool in sun. With 
a little love it should last for years. The pyramid design 
is easy to put up. It sleeps four and, though not as big 
as modern family tents, could be a good investment 
for committed campers. Porch extension available. 

+33  3 28 25 46 46 (France), www.cabanon.com

Bamboo Dinner Set for two, 
Outwell, £19.99. A pair of mugs, 
plates and bowls made from 

biodegradable bamboo, which 
gives them a slightly textured 
matt surface.  Green or blue 

available. www.outwell.com/en/

Bamboo spork, Yours Sustainably, 
£3.50. If you are travelling light, 
shave weight off your payload 

with this fork-and-spoon 
combination in sustainable 

bamboo. 01622 871038,  
www.yourssustainably.com

All Out Blaze Sieve shoes,
Merrell, £85. A shoe/sandal hybrid 
that copes with both dry and wet 

conditions. Well-ventilated 
leather and fabric uppers 

combine with a grippy and 
durable Vibram sole. 020 3376 

2738, www.merrell.com/UK

Waterproof-Backed Tartan 
Picnic Rug, Scotland Shop, £25.  

Soft polyester fleece with PVC 
backing. Rolls up neatly with 

handle to carry. 01890 860770, 
www.scotlandshop.com

Dual Compartment Hot/
Coolbag, Campingaz, £24.99. 
Smart foil and foam-lined 

insulating bag for picnics and 
entertaining. 01275 845 024, 

www.campingaz.com/uk

GSI stemless wine glass
Go Outdoors, £7.  A low centre of 

gravity means this tough plastic 
glass is hard to spill, even on 
uneven or wobbly surfaces. 

0330 008 1555
www.gooutdoors.co.uk

Women’s Lea  Jacket, 
Didrikson’s, £120. Beautifully 

designed light rain jacket with 
close-fitting detachable hood. 

One for relaxed exploring rather 
than tough hill walking. 01275 

390451, www.didriksons.com

Small tea kettle
Cotswold Outdoor, £23.50.

An attractive, old-school 
enamel kettle that doubles as  

a tea pot. 01666 575 500,  
www.cotswoldoutdoor.com

More online...
For more camping and picnic gear  

ideas – and further details of all products –  
go to www.countryfile.c

Slow summerSlow summer
Relax and enjoy the easy life with our guide  

to classic camping and picnic kitto classic camping and picnic kitto classic camping and picnic kit
Words: Joe Pontin  Photography: Sam Hobson

MUNRO BAGGING
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I
am often asked what it was that first 
got me into Munro bagging. That’s 
generally the first question people ask 
me about it. Provided, that is, they 
know what Munro bagging is. 

If they don’t know what Munro bagging 
is, then the first question is usually, 
“What is Munro bagging?” 

A Munro is a mountain in Scotland that 
reaches a height of at least 3,000ft (914.4m). 

They are named after Sir Hugh Munro who, 
in 1891, published a list of said mountains. 
Those of us who attempt to climb all 282 of 
these beasts are known as Munro baggers. 

Why we say mountains are ‘bagged’, as 
opposed to ‘ticked’, ‘done’ or ‘bimbled’, I do 
not know. Peak bagging seems to have a 
language all its own. Once you have bagged 
all the Munros you may call yourself a 
Munroist and you are said to have 

Comedian Ed Byrne loves Scotland’s highest hills – 
a passion that has its ups and downs

C O N F E S S I O N S  O F  A  
MUNRO-BAGGER

‘compleated’ them. Yes, compleated. I have 
spelled that right, despite my laptop’s 
attempt to correct me.

BLAME MURIEL
If I had to blame one person for getting me 
into Munro bagging, it would probably be 
the writer and broadcaster Muriel Gray. 
When I was 18 and a student in Glasgow, 
I came across a TV programme hosted by 
Ms Gray called The Munro Show, in which 
the former presenter of Channel 4’s music 
show The Tube chirpily showed off 
Scotland’s mountains. As a hillwalker 
myself, I knew then, and still know, that 
hillwalking will never be hip. Yet here was 
this woman who had interviewed people like 
Morrissey and Paul Weller. What was she 
doing stoating about on a drizzly mountain? 

As much as I enjoyed The Munro Show,
it was some 15 years before I ventured on to 
a Munro. While driving with my girlfriend 

(later, wife) through her home county of 
Derbyshire, I was suddenly filled with a 
desire to go hillwalking and as soon as that 
notion struck me, the memory of a 
windswept Muriel Gray sprang to mind.

SCHOOLBOY ERRORS
My first bagging trip was far too ambitious. 
My older brother and I had a plan to climb 
six Munros north of Dalwhinnie in two or 
three days, depending on how we felt. In the 
end, weather and our own lack of fitness 
meant we climbed just one, Carn Dearg.

Since then I’ve gotten a bit better at it, but 
I’ve still had my share of mishaps. I remember 
one particular catalogue of errors when I 
went on an overnight backpacking trip, 
alone, to climb four Munros above Glen 
Dessarry. I’d packed my wife’s boots by 
mistake so had to do the hike in trail shoes. 
As I was getting ready, I didn’t realise rain 
was pouring through the open passenger 

“ON ONE SOLO 
TRIP TO CLIMB 
FOUR MUNROS 
I FOUND I’D 
PACKED MY 
WIFE’S BOOTS 
BY MISTAKE”
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UNLIKELY 
ALLIES

Countryfile presenter Tom Heap explores  
how the resurgent pine marten may be rescuing  

the red squirrel from extinction...

PINE MARTENS

31

Pining for home: pine martens have 
increased their range in Scotland 

but still remain one of the rarest 
native mammals in Britain

Listen up! 
Hear Tom’s programme 

on pine martens for 
Costing the Earth at www.
bbc.co.uk/programmes/

b006r4wn

 We got involved with the Discover Ceredigion feature as it seemed a 
targeted campaign that would suit our business; it was our fi rst time 
advertising and we were happy with the responses and bookings we 

subsequently received. We already have advertised again, and will do in the future. 
Meleri Morgan, Reception Manager, The Falcondale Mansion Hotel

Railtrail Tours is delighted with how our Countryfi le advertising has 
grown enquiries for our quality escorted holidays by train. These are 
steadily converting and building bookings for our tours of Great Britain 

– and of Europe. The Countryfi le team has been extremely supportive; their ideas 
have helped manage our budget to extend to various magazine and web campaigns; 
we’re looking forward to working with them in the new year on some exciting new 
plans. Dave Felstead, Managing Director, Railtrail Tours LtdSources: ABC Jan–Dec 2015, GB TGI 2016 Q1



Rate card
Print Display

DPS £6750
DPS in the front half £7000

Page £3750
Page in the front half £3940

Page: cover site £4150
Half page £2065

Advertorials
DPS £7650
Page £4250

Inserts POA

Production cost POA

Online 
Double MPU £27 CPM

Overlay £40 CPM
Masthead £25 CPM

MPU £20 CPM
Leaderboard banner £20 CPM

Contacts
Advertising manager

Louise Edwards
0117 314 8384

louise.edwards@immediate.co.uk
 

Group advertising manager
Laura Jones
0117 314 8760

laura.jones@immediate.co.uk
 

Classified sales executive
Martin Maynard

0117 314 7365
martin.maynard@immediate.co.uk

Editor
Fergus Collins

fergus.collins@immediate.co.uk


