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This is us...

The Immediate Media Co. Food group is the biggest and
most trusted food portfolio in the UK

Our brands include BBC Good Food, Easy Cook, olive
and delicious with quality content environments
across print, digital, social media, live events, podcasts
and voice platforms

We produce quality, sought after content using data to
drive relevancy for our partners amongst our premium
food audience

Combined print reach 967k

30 million users

104 million page views per month
Over 6 million social reach per month



Content & data led approach
across our platforms
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SUNNY GARDEN' .

* Melting cheese-stuffed burger
« Sticky glazed halloumi kebabs
« You'd-never-guess veggie burger

Iced delights
Lovely lollies
Sunshine lollies

10 of the best ice lolly moulds for
summer

Our favourite boozy ice lollies

" SIMPLE SUMMER BAKES




A word
from our
editor

A trusted, heritage brand, BBC Good Food has
remained at no 1 For over 30 years.

Why? Because we put the audience at the core of everything
we do. We listen, react to and predict new behaviours and
trends to produce timely, imaginative, useful content on
whichever platform you choose to engage with us. Connecting
with and growing our wide community is key.

While best known for our thoroughly-tested, trusted recipes,
BBC Good Food is so much more than a recipe resource. We
appeal to all generations and life stages and delight in the
feedback we receive from our diverse community across all
platforms. An essential part of the national conversation, Good
Food cuts through media noise to offer clear, unbiased advice,
particularly on family and health matters, empowering our
audience to make informed decisions.

Good Food makes it easy for everyone to cook and eat well
every day.

We are market-leading and fearlessly protective of our no 1
status.

Christine Hayes, Group Editor in Chief
BBC Good Food & olive



goodfood

00,039

(ABC Circulation July-Dec.2020)

Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q1 2020

Print

Uk’s no.1 selling Food magazine

Readers 628,000 NRS

Actively purchased 100%

Subscriptions 130,936 (65% of print circulation)
Circulation market share 56% share of paid For market
Male 28%

Female 72%

Avg age 45

ABC173%

AB 45%

Married/living as couple 68%

Average family income £42,846



s Digital
gQOdfOOd UK's biggest food website
47 ‘ R Page views 94.6 million (GA June 2020)
' Facebook 775,000
A P _ Pinterest 90,000
50 e s Twitter 380,000
. Instagram 1.1m
' 2 6 M YouTube 313,000
- . - : Male 36%

Female 64%

Unique users

Avg age 44

ABC162%

AB 29%

Married/living as couple 59%

Average family income £35,004

Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q1 2020




Brand pillars

Trusted recipes Health Food travel

Created by our expert teams, Practical ideas to help Inspiring you to
and triple-tested in the you and your family cook discover fascinating food
GF kitchen and eat well destinations

Cooking with children Local

Helping the next Exploring the best artisan
generation learn essential food and drink where
life skills you live






BEME 104 springtime recipes

INDIAN VEG DISHES
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easycook

Print
Readership 173,000

Actively purchased 100%

Subscriptions 13,743 (52% of print circulation)

Male 24%
' Female 76%

Avg age 47
(ABQ@Girculation July-Dec 2020) ABC1 62%

AB 37%
Married/living as couple 68%

Average family income £30,285

Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q1 2020







An unashamed
celebration of food

RECIPES
LOVE

deliciousmagazine.co. uk
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...and he’s :
cranked up the
flavour factor

JO PRATT’S
MIDWEEK
GENIUS

INDIAN
SUMMER
(aka time

H PLUMS, WALNUTS
&“I,JIELTING SAGE BUTTER

7Tl MANGO CHEESECAKE ° DELIA’S NO-STIR RISO'I'TO © MADHUR JAFFREY’S ROAST I.AMB

hops

Steak tagliata with crispy
fried gnocchi
Make comfort food of the quick and light variety for

dinner tonight with this riff on steak tagliata. Flash

fried steak is served with crispy,..

R




An unashamed

celebration of
food

delicious. is the place to go, in print, online or on social
media, for the world’s discerning food lovers.

It’s a high-quality UK brand, bringing readers original,
beautifully photographed, rigorously tested recipes (8.5K
online and counting), plus cookery know-how, reviews and
the latest stories and opinions from the world of food.

In the world of delicious., whether it’s a quick midweek
meal, a weekend feast or a sleeves-rolled-up baking project,
cooking is always fun and inspiring.

delicious. fans appreciate that, in a world of information
overload, delicious. offers recipes that work, and an
independent voice they can trust.

Loyal fans engage with the expert knowledge of the
top-quality editorial team and five-star contributors, as
well as with hundreds of thousands of other delicious. fans
on its social media channels



‘delicious. is about inspiration and passion. It’s a
magazine for people who love everything about food...

A Wo rd reading about it, cooking it, sharing it and, of course,
eating it!
from our
°
editor

Karen Barnes Editor in Chief



Print
de]_iCiouS. Readership: 170,000

MAGAZINE

Actively purchased 100%
Subscriptions 38,401 (69% of print circulation)
Female 77%

Average age 47

Have children 66%
ABC1 85%
’ AB 30%

CirCUlation Homeowners 63%
(ABE Cifculation July= Dec2020) Married/living as a couple 71%

Higher education 87%
Buy free range products 61%
Get a lot of pleasure from food 78%

Prefer to cook from scratch 70%
Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q1 2020




delicious.

MAGAZINE

1.86M

Unique users

Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q1 2020

Digital

Page views 4.2M

Female 70%

Have children 59%

ABC160%

Visits 77% on mobile & tablet
Homeowners 63%
Married/living as a couple 59%
Higher education 73%

Buy free range products 51%

Get a lot of pleasure from food 68%

Prefer to cook from scratch 62%
Facebook 728,000

Twitter 248,000

Instagram 364,000

Pinterest 1m Followers / 4.3m monthly views
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Stunning visuals,

sharp writing & sense of
humour set olive apart
from other food and
drink lifestyle brands

16 REASONS YOU NEED T0 BOOK A FOODIE WEEKEND IN MILAN, NOW!
aoklenlenoe [} @
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THE UK'S BEST \ o
PIZZA RESTABRANTS REA

TR = i

WINNER DINNERS

* ROAST CHICKEN WITH KIEV BUTTER

* MEXICAN CHARRED SWEETCORN SOUP
* CHEDDAR AND SPRING ONION RISOTTO

W Ainarps {
THEY'RE BACK ~ GETVOTING NOW!

Best vegetarian curry recipes




A word
from our
editor

olive takes its cooking cues from the world
around us. Inspired by the best food scenes in
Britain and abroad we give our food-literate
audience what they want: inspiring ideas for home
cooking, insider travel advice and well-researched
restaurant recommendations

and recipes.

Currently, our rich and varied recipe content feeds their
passion for eating out and discovering the food from different
cultures. The focus is on seasonality, ease and trends; midweek
meals with fewer, quality ingredients; show-stopping desserts;
imaginative flexitarian options and food from our travels.

olive appeals to curious, adventurous foodies who live to eat.

Christine Hayes, Group Editor in Chief
BBC Good Food & olive



CookEatExplore

0,580

(ABC:Circulation July-Dec 2020)

Source: Demographics PAMCo Q2 2020, Audience segments: TGl Clickstream Q12020

Print

Readership 113,000

Actively purchased 99%

Subscriptions 29,180 (72% of print circulation)
Female 80,600 (72%)

Male 32,100 (28%)

ABC1 83,600 (74%)

Children in HH 46,600 (41%)

Average income (CIE) £33,512

AB 62,000 (55%)

Average age 50



wa Unigéeusers
Y (JuRe2020):

Digital

Page views 5.2M (June 2020)
Female 1,098,000 (73%)
Male 396,00 (27%)

ABC1 1,096,000 (73%)
Children in HH 618,000 (41%)
Average income (CIE) £31,093
AB 680,000 (46%)

Average age 47

Facebook 612,000

Pinterest 73,000

Twitter 106,000

Instagram 133,000
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Thank you

liz.reid@immediate.co.uk
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